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1. Abstract

Digital rights management (DRM) technologies developed when content
owners were considering both how to preserve their business models in the
Internet age and how to create new business models that leveraged the new
possibilities of networked digital media. Just as with other Internet-related
technologies, DRM technologies have gone through a tortuous evolutionary
process. Some DRM schemes have failed, while others are finding homes in
hitherto unexpected places. This presentation will cover the history of DRM
technologies in the context of digital content business models as well as
economic and legal considerations that have arisen over the last decade. It will
discuss how and why several aspects of the original vision for DRM have not
succeeded in the market. Finally, it will suggest which elements of DRM
technology are likely to survive and flourish in the future by finding their way
into adjacent content models.
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providers expertise in areas such as digital rights management, content
management and distribution, cross-media strategy, and digital product strategy,
and he provides technology vendors with market strategy, business
development, and product management services. He also works on public
policy issues related to digital copyright in the US and Europe.
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